\ Per‘spec-hves on //
= J hd Ame
*apanese a rican

-~ Fandom Practices and
Culture

Raven Anson Richard Perez \

Sp rlng 2023 Ca +one
Advisors: Dr-. Shige ko Sekine &
/ " Dr Yo';hlko Saﬂ-o Abbott \\



@domu is defrined D

(houn) the Fans of a particular person,

team, fictional series, etc. r'eaar'ded
collec-l-ively as a comrmni+y or subculure

Example: The Star Wars Fandom is
divided on their opinions on the recent
sequel series by Dishey

E/N: Definition From Oxford Lanquages
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E/N: Data Findinﬂg and Summoary ok the Findinﬁs wil happen twice, once for each research question
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Research Questions

..... Uy
..... N
7 In what ways do In what ways does
fandom spaces Hhe monetization of
vary between Fonworks vary between
Japan and Japan and English-
English—speaking 9Peal<;|:|2 countries
countries?

............ .. a why?




-.:Slanl‘Plcance o-P He s-ludy Raven .

Lon3+|me fandom participant

-__5+ar'+ed using Twitter For fandom in 2020 - AR I

Observed Japanese fans on TwH-I-er' |n+er'ac+ed

e “in ditFerent ways than English-speaking Fans W

Became curious about the allHlerences in

. Fandom spaces between the two cu"fures




,]'5|9n|‘P|cance o-P the s+udy chhar'd

 Invited into a private rhythm game Pandom |n =
2022 e

Community was made up of western (mosﬂy
~  European) fans of a Japanese -Panclom

Brought into question the drPPerences R
~ between the We9+er'n Pandom and +he OY'IﬁIhd\
--'Japanese one: it o ARy
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H|9+or'y of Fandom

'Technoloqml changes in the 20th century dlowed Pans to cr'ea+e +he|r
_,-own content, even before the internet SR S

" In the GO's and 70's, Fans of sci-Fi shows started producing zines, or'

f " “self-published magazines. Many see this as the First 9Iﬁl’l o-P or'ganlzecl
i -Pandom

“e Fan creations in the 70's & 80's were mostly physical: zmes and
'ama+uer- press associations R Ty i

_'.__:_;}'_' o | n Jopan, emergence of 'Otaku’ culture - a name given to +hose aleeply mmerseal
-.in the culture of media such as an|ma+|on and vwleo aames et TR




Early Internet Tr'enals

. Onhne Pandom first appeared on Usenet in the 80's
|a|—9O’9 saw the rise of fan fiction archives
Malhng ||9+9 For fandom started to get popular in the 90's

. | Due +o many issues people transitioned away From malhnﬁ ||9+9 +o
:j_. newly Popular' online journaling websites, hotably leedour'nal 5

i Livedournal was still he predominant home for fan ac+|vrhes anal
‘;-'-'cr'ea+|on9 on the |n+erne+ |n 2-O|l , YECY :




““and participation in online and in-person Fandom spaces ... -

. ( conventions)
.0 Most Fell under 18-25 or 26-35 age group

o0 84% of respondents actively attend conventions; 157 don’+ aHend
© 20 Top 5 popular activities:
~Z o | Dedler's Room (89%)
Artist's Alley (83%)
Attending Fan panels (77%)
Attending gquest panels (74%)
_Taklng F|c+ur'es o-P cosplayers (%/ )

E/N: Photo Source: Brooke Banuelos



‘Monetization

| Ichlkohp and Katsumata conducted a survey to Find connechon lae+ween
A "Panwork creation and monetization SR ST :
Results: : -
##vh0  Consumers who create works in one category tend to cre cr'ea+e in +he
S5 other category - S
‘0 Same trend exhibited with monetization

‘. Aida conaluc+eal Field research on the purchase and sdle of Panworks a+
. -Comiket (Comic Market) - the largest zine market in Japan and in +he
“5world for printed material not published by commercia presses.:: Gahy
f-._';o Most Panwork vendors operate in the red, as they +hem9e|ve9 also A

= 1
A“'A; H
-t




Copyrlah-l- & Fandom

. Klqln+s holders would obtain Cease & Desist orders anal 9|+e hos+s
“*"would remove works, whether or not they were in violation, in F-ear'

o Further litigation - Anne Rice was notorious For this &
. Amer'lcan Law

o A story is more copywritable than a character

o Fair Use laws look at: purpose of use, hature of orlalnal work
amount used, and effect on the potential market . i e
" .:m £ the purpose of use is profit, that point will be -Found |n -Favor' :
~ of the original rights holder A ‘-f'-"
. vJaPanese Law - SR
7770 No Fair Use laws, but extensive permitted uses .. - :iiiiins
T Non—Pr'o«PH- uses are Permﬂ-l-ed '

R AR e S e (Peaslee 20|‘5 )‘-'




" Research Method

o Survey Reeponden’rs S
.0 Final Totak 74 Japanese & 74 American survey responsee were used,
77 " For a total of 148 responses R O A
"0 Over L00O respohses on English survey including many non—Amer'lcans
m Excluded respondents under 18 years of age per Unlver'sﬂ-y r'ules

‘o Da+a collection method: online survey (Googe Forms)
“ %70 Two surveys, ohe each in English and in Japanese
'_-’o 5pr'ead through Discord Tumbir, and Twitter S SRR
: .m_English survey wos initially distributed across the alaove channels more y
..evehly .
Later it went mlldly viral on Tumblr and so later responses Ioecame =5
- gskewed toward Tumblir usage: AR o
| Japanese survey was Iargely d|9+r||ou+ed +hrough Ter-er %

N ..~‘_.r'_ 4 '.~'_.
- -~ AN el At -
a1 e M WAL AL LTI TL ST
—aetl et b T 0N e T, AL >4




Data F’lnclings



f—all in erl-her' +he |8—24— Xz 25’ 34 r'a 7=

LR TR L R e T Tt T R TR A B AR ATy




'z‘tC’.renaler"

® Woman
® Man

® Non-Binary/
X-Gender

® Prefer not

A

: I b0+h qr'oups women were +|ne |ar'qes+ qr'oup naay
Mor'e allver'se on +|ne us survey yg|+h over a. quaH-er' hon-bina

.‘-.ﬁ‘ —— - = 2 2 IR SRR L L LS N AR IR




sald +hey WOrked Full—+.n-meb:: -'..',-...,

Bte Bt 0
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Research Question |

In what ways do fandom
spaces vary between Japan
ond English-speaking countries
and why?

—



V;_When you see a Fanwork you ehioy, wha+ ac+|on9

: alo you take most often?. i
~USA Top 5 JaPan TOP ':7

. : lee H/gi\); kudos: 973% L Like H/give kudos: 98-6‘7& e

 Share it within that site (e reblog Bookmark. i: G4.8% .-

7 2
£ ..-r'e-l'wee‘l-) TO03% 3. Save it/download - '5 4—/
- Cornmen*l-/glve Feedvack: G2 4

_.Bookmar'k 595% £ retweet): 54 Ao :

‘Save it/download it 4%5. 9/ B o5, Commen+/5|ve -Feedback 229/_:':-: ’”“x
e T “Over 95% of both o qr'oups lice Fanworks +hey enjoy i R
T.‘ZAlmos’r 40% Pewer' Japanese Pans r'ephed compar'ed to Amer'lcan Pans

L P P P T

Share it within that 9|+e (eg r'elolog,




“What websites do you r'eqularlyb
- use to participate in Panalom'?

Eot USA Top 5 | Japah ToP | 5
L ks 919 Sy
. H'Archive of our own (AO3): 919% . Pixiv: 851
. YouTube: 47:3% 3 YouTube: 703%
& Twitter: 44.0% 4 NicoNico: 4737

s Reddt: 2.7 e . mstagram 376%

Over' 9OA oP Amer'lcans use Tumlalr' and AOB as +he|r' homelaase -Por' &
L Pandom For Japan, Panalom lives on Twitter and Pixivi: 3 ‘“ﬁ‘l‘ i

P _’V‘MAV




- "When considering |0|n|nq a hew website For

Panalom, what Features do you consider |rn|por'+a|r|+“7
T I YS A Top 5 Japan Top 5 . PR

Alpllrl-y to Search For specific . Eose of Use: 8G5%" i
= LContent (eer a tagging ;Y9+em) 82.4% | =

' ‘A.A_blll"l'y to be Anonymous: 8.9%
Pre-established Fandom You are

;'_{ e, Alr'eady in is on the Site: CG2%

= No Fear' o-P Censorship. 5957 Ability to Search For Spect(:lc

g ~ Content (eﬁ a +agglng 9y9+em) ::_:. \

5. .Alallrl-y to Block/Mute Spect(:lc oy _689/ BTt

-iContent and/or Users: 58I il - Sty i
Amer'lca largely care abou+ +aqq|nq 9y9+em9 Japan cares alaou+ ease.:

T o—P use and webv;H'e lanquage. Both care alaou+ _anonymity equally”“ S i

A~ mpi

Convenience: 78.4% .

Alo|h+y to be Anonymous 68 9/




o...

o Keplying

® QRTing
o DMing the creator

® Using a +hird party
app to say 9ome+h|ng
(eg CuriousCat,
s st | Marshmallow)
3’78/ o-P responalen‘l*s salal AT T T A
+hey did no+ use TwH-I-er' ﬂ iR '-, s o '
Jor'H-y oP Iao+h 3r'ou|99 saw r'ePIylna as mos+ socla“\[ accep alale :;

LT AN

."
.c"

vQ

.....
........

E/N Errors excluded



best 3 ways to expéess

Fanwork someone else i

4887 44727 5357
st Best: Retweeting 2nd Best Replying 3rd Best: Liking

- USA
America is more divided in opinion,

G5 .8% 5027 3427

st Best: Liking 2hd Best: Retweeting 3rd Best: Quote
Ke+wee+ing

but Japan solidly saw 1 .

JaPan




o...

@ Commen+lng on the
r‘ebloa

o Commen+ing in the +ags
® Saying some-l-hing about
it in the creator's ask

box
@ Keplyina

2’7‘7 oF responalen+9 r;alal e PM""@ the creator 5, 4% oP responden*l-s saidf,
+hey did not use Tumblr. = ...« T TihE: SRS . they did not use Tumblr5

The ‘majority of America r'eplled com“’fm in the tass, but “’“ .-,
SR was 9P||+ Iae+ween r'eplylna and commenhna SRR

AL TR .o: ......

E/N: Errors excl -U'



49.3%

st Best: Keblogginﬁ 2hd Best: Commenting 3rd Best: lelnﬁ
in the -I-ags

UsA

America Follows the same PaHekh here as on Twitter

507 33.3% 33.3%
st Best: Liking 2hd Best: Reblogging 3rd Best Commenting




. "»-Japanese -Pans

® | dont attend any

® L_ess than onhce
a year

® -2 times a year
® 2-3 times a year

®5 or more times

- __,,x

t.l

. oP-I-en alo you attend Pan even+<s/ conven+|on9 :

+han Amer'lcans ;

S P L T L LT PR TR

't’




Wha+ +ypes of Fan events/ conven+|on9
. do you attend? S S TR

USA ToP 3

sl | éreneral Fanclom Conventions (efr
3 -";'.-_;';{Comd<e+ San Dleao Comic Con):

432

-.1 . Anime & Manqa Conventions (efr
;Anlme Expo, Otacon): 37.8%

Events Focused on a specific work

: 1i%or show and/or for a spec»Plc

Panalom 243%.

Japan ToP 3

General Fandom Conven+|on9 3
(e4 Comiket, San Dleao Comlc -'
Con): 568 R

Events Focused on a specﬂ:lc 45
work. or show and/or Por Ol
spwlPlc fandom: 39 ZA :.. ” :




'}IP you alo aHend fan events/ conven+|on9, wha+ are:
| your' usual reasons Por going?: i
USP; Top 5 , Japan ToP '5

al “To see and/or buy Fan merch (ea | To see and/or buy Fan merch (ear
-_-'f_-._j._-,_.'_--_"cloujlnshl, Fanart Pos+er9, ete): 50% doujinshi, £anart posters, etc): 59. '5 A
. For +he 3eneral ai'rnosphere 48, GA 2. For the gener‘al a+mosphere ‘5 L %

*.

3 _‘UTo mee+ other fans: 365% " 3 To see and/or buy oF«PIcuI merch ‘5 OA‘,

: + To see ancl/or buy official merch . Because it is Pocused on some+h|r5
$EL35, LR, S ‘ spec»Plc | like: 32.4% -

: _'To see cosplayer's 29'7% SR a5, To mee+ o+her' Fans 297A '

I 1;-

The +op 2 reasons Por' aHendlnq were the same For' Iao+h qr‘oup;;,..i |
‘ The o+her' reasons were mos+|y +he same, Iau+ Frnornhzed derPer-enﬂ 3

ARS S = 10 5 LSRR LR




Summary oF the Flnallngs l

‘o Japan and America largely use different websﬂ-es
For' Panalom despite some overlap

‘. Amer'lcans Share — Comment — lee
Japanese Lke — Share — Comment
3 ‘o Both usually beheve the best way to comment
SE707 s in a way that shares the work (eg4 Guote
L Ke+wee+|n3, Commenting in the tags)

R Commenting is Far less common in
' "_ S ."- ._'Japan, however

‘® Japanese and American Fans aH-end i
: "‘”'.57.* the same types of convenhon; - -' %

-An exam[:le of cos

St S 4 215 S LTANELY

E/N: Photo Source: Brooke Banuelos



[ Data F—'md@

/ Research Question 2 \

In what ways does
the monetization of Fanworks
vary between Japan ahd
English-speaking countries
and why?

T

/




IP you do sel Panworks, how much
do you sell them -Por?; '

® A lot over cost of
Producﬁon

® A litHe over cost of
Producﬁon

® Cost of production
only/AHemP+ to break
even

838/ oP respondents said - .. ® At a loss
+hey did not create and/or - T SR S
: sell Fonworks s haess -

WA 15% of Amer'lcan Pans 9old +he|r' wor'ks Por' pr'oPrl- SR

m.i\ Over halP oP - Japanese - Pans sold their works for no E.roﬂﬁ- AT

r“tk"'" St 5 b AL oL ST Y

' -
«* 3.




IP you sell -Panworks, where alo you sell +hem?*j'

QOnhne only oh a store
| maintain mysel-P

® Online onl +hrough
a third PaH-y store
(e4 Booth Etsy, etc)

®n person only
®In person and online

® Other (Online peer-

."'-"- SATEEEHE) +0-Peer')
8384 o-Presponden+9 sad -
+hey did not sell -Panworks -f-._'; 24 .'-..'.,'.-.:-'-_'-.-.','.’ -_‘.4 ) -I-hey cﬁcl hot sell -PanWorks

_'-’z . American Fans amost excluslvely sell their works online:
5 »..L Thr'ee quarters c oP - Japanese - Pans sell their works in-

A TR B e i b 2% L oL STl AL et on T e ntos Tt nr et sl




|P you buy Panworks, how oHen do
~you buy +hem7v s

® Never

® About once or
twice a year

® About every
other month

® Almost mon-l-hly

® About 2-4 times a
month

00+her'

[ S ..‘_'_'_...'_'. .t
dapan-;- PR
T3 SRy AR
. '."‘ .. ) . ... ‘. *
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IP you Iauy Fanworks, approxlma+e|y how much dO”
e L] spend on fanworks in a year"?

.....
-----

® $50 or less
® $50 - %100

® 4100 - $250
® $250 - $500
® $500 - %000

~ ® 41000 or more

'''''

...... SRR | lQ&A o-P r'esponalen‘l's salcl +hey§}
-.'-~.'.-_'-..v'-" e "'-‘-" “7did not buy | Fanworks ity

ki TUWATL L ATILLAT

orks than Americans

------ : - s & = 0 T LT RN A R
+1ne Japanese survey, eq. 100 USD become 10000 JPY

""""

E/N Prices were approxma+ +o round numbers in Yen o



® Very worvied

® Somewhat
worried

® Not very worried
® Not worried at all

® | haven't +houg|n+
adbout this issue

i Over' 5% oP Amer'lcans were wor'r'led aloou+ copyrlqh+ when |+ came
.Pans were wor'r'leal

s 2 = LS LUV TS




How wor'rleal are you about copyrlah+ G‘P‘Pecﬂnaj;f
-i:i;’:f.'?'.f.. s your' own Fanworkc;? dapan L

® Very worried X

® Somewhat worried
® Not that worried &
® Not wortried at dll

-' l4-9A o-F responalen+9 said +hey . '-» SO e ._~-I' G2 of responalen+9 9a|d +he r
"‘;-__: aﬁd no+ make -Fanworks T -_‘~."-._f.-‘:"?.. aﬁd no+ make -Fanwo.r;l.é;? ......,_

2 :* Aloou+ 0% of Japanese Pans were wor'r'leal, but only dbout 20% oP :

¢ -.'. _"1, 3 11.
g Amer'lcan Pans were wor'r'led compared +o +he grevnous T5 Y
A 3384547 3 AL A YL bt 3

E/N: Errors excluded

.
e

123 LR R T T ..--;.‘-""



Summary ofF Flnallngs 2

O-P Pans that moke Fanworks, over half of the JaPanege Pang gou
“"them when less than 20% of American Fans did . T z__:

..Japanese fans also buy Faonworks more Frequenﬂy and 9Pend mor'e
?-"_f._-},.."--_'-money on Fanworks 3

2 o This can posslbly be attributed to
7 tHhe fact that they sell them
a-l- Iower Pr'lces

E/N: Photo Source: Wikimedia Commons
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Conclusion

® The websites both groups are drawn to differ according to their
preferences
o Japan prefers sites that are easy to use and in Japanese (Pixiv, NicoNico,
al others can be changed)
o Americans prefer sites they can search or have a tagging system
® In regards to going to conventions
o Japan does attend conventions more frequently, possibly due to the smaller
couhiry size
o  Aso ho American Fans sold their works ohly in-person, whereas over half
of Japanese respondents sold theirs in-person or both online and in-person
e Japanese fans are more worried about copyright affecting their own
works which might be why they sell their works at lower prices
o This is a reversal of the American fans who, though they were not

worried dbout their own works in regards to copyright, dlso sold their
Fanworks Far less often



....................
....................
......................

English survey wos largely shared through
speci-Pic Discord servers and Tumblir

................................

...................................

[ Japanese survey was largely
i spread through Twitter

....................................

%'%?::::::::::::::::::::::::.::.::.:::::..::::.................'ZIIIZ1:.’
There was confusion about how to answer on some

questions. For example, on one gquestion someone would
answer they made fanworks, but on another they did not |
BG5S eeemmm FEE

‘
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